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Abstract

Simba Information’s 2008 National Textbook Adoptions Scorecard and 2009 Outlook
presents the crucial business intelligence on textbook adoptions necessary for developers and
marketers of instructional materials in a convenient single-source reference edition.

This report offers the most comprehensive analysis available of the results of 2008 state textbook
adoptions that is expected to generate nearly $900 million in first-year revenue for publishers, as
well as creating traction for publishers in non-adoption states, or open territories, and creating
opportunities for publishers of supplementary materials in ensuing years.

Prepared by the analysts at Simba Information, the 2008 National Textbook Adoptions
Scorecard and 2009 Outlook covers sales results in specific states, including California, Florida
and Texas, and provides guidance for opportunities to come.

Topics include:

* Results from individual states

* Results in major disciplines

* Results by grade segments

* Scorecard of results and market share by publisher

*Index of top-selling K-8 textbooks

e Performance trends of electronic products

e Qutlook for key adoption opportunities in 2009 and beyond

This report is an essential market intelligence tool for publishers, editors, marketing, business

development and investment professionals who need to understand the business strategies
currently driving this important segment of the educational publishing industry.
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Carolina and Tennessee.

a second-place showing in Texas K-5 math, drove results. McGraw-Hill also
commanded sales at the high school level, particularly in social studies in North

In Florida alone, McGraw-Hill claimed to have captured more than 70% of the K-5
reading market, and it expects to capture more than 40% of the K-12
reading/literature state adoption market in Alabama, Indiana, Louisiana and
Oklahoma, By its own calculations, McGraw-Hill said it expected to capture 31% of
the total available dollars in the new adoption market in 2008.

McGraw-Hill’s closest competitor was H
its multimedia elementary offering en\
elementary reading program, Reading
based on estimated sales of m

Simba Information
(% in thousan|

Total
MoGraw-Hill e - - -
Pearson
Harcourt - - - -
Houghton Mifflin
Voyager - - -
Gibbs Smith
Nat'l. Geo/H-Brown - - - -
Sopris West
Schaolastic - - - -
Others
Total Sales —— - e

*Estimates based on selected textbook adoptions t|
Georgia, Idaho, Indiana, Loulsiana, North Carolina,
state were included. Estimated sales are based on
and book depositories.

Source: Simba Information. Copying prohibited.
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Hill's strength was in a 32% capture rate for its basal Treasures program, boosted by
a 7% share from sales of Imagine It!, a program from McGraw-Hill's SRA unit.

Clearly in this segment, Harcourt’s Storytown was the single most dominant
program, capturing a 36% share of sales, according to data from the Louisiana
textbook depository. Sales of Houghton Mifflin's Anthology and Rigby's Literacy by
Design each added less than 1% to the publisher's overall market share in this
segment.

Pearson’s strongest showing in the Louisiana adoption was in elementary reading,
where it produced a solid third-place finish on a 24% share of sales from Reading
Street, the new program from Scott Foresman.

Houghton Mifflin Harcourt dominated the secondary segment, capturing a 77% share
in each of the grades 6-8 and 9-12 segments.

Secondary purchasing was heaviest in the grades 6-8 segment, where Elements of
Literature from Harcourt’s Holt, Rinehart & Winston imprint captured a 39% share,
just ahead of a 38% share from McDougal Littell Literature from Houghton Mifflin, as
shown in Table 9. All market shares in the 6-8 segment primarily are from the
secondary titles, buttressed with sixth-grade sales of elementary programs.

Table 10:

Louisiana 2008 Literature Adoption, 9-12
(Dollar share by vendor)

EHoughton Mifflin
Harcourt
OMcGraw-Hill

DOPearson

Source: Simba Information, Copying prehibited.

E2008 Stmba Information, Stamford, CT - 203-325-8193 + www.simbainformation.com. Copying Prohibited,
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About Simba Information

Since 1989, Simba Information has been widely recognized as the leading authority for market
intelligence and forecasts in the media industry.

Serving the information needs of both traditional and new media organizations, we provide key
decision-makers at more than 15,000 client companies across the globe with timely news, analysis,
exclusive statistics and proprietary industry forecasts. Simba's extensive information network delivers
valuable independent perspective on the people, events and alliances shaping the media and
information industry. Our tightly focused editorial and marketing teams meet these needs through the
publication of newsletters and market research reports, while our seasoned industry experts bring
Simba’s powerful information to life through consulting services.

Custom Research

In addition to our syndicated newsletters and research reports, we offer custom research solutions
tailor-made to fit your specific needs.

Drawing on our own unparalleled knowledge base, as well as that of a vast network of outside experts
to whom we have unique access, Simba analysts are able to produce media industry research within an
extensive array of methodologies. Our custom research team will work side by side with you to identify
your goals and then provide experienced insights and specific solutions to the most complex
information challenges you face.

Whether you need to drill down to the narrowest market segmentation or build a broad strategic plan,
our research experts can help. We have worked with many of the world’s leading companies to provide
the marketplace insights they need to make the right decisions and implement successful strategies.

Simba produces intelligence for the following areas:

Educational Publishing

Professional Publishing

Business Information Markets

Trade Books Publishing

Corporate Training

Yellow Pages & Directory Publishing

View products and order online at:
www.simbainformation.com

Simba Information
60 Long Ridge Road, Suite 300
Stamford, CT 06902

MONEY BACK GUARANTEE: If you are not completely Toll-free: 888.297 4622

satisfied with this report, simply return the printed

material to Simba in good condition within seven Int'l: +1.240.747.3091
business days of receipt for a full refund. Electronic Fax: 203.325.8195
versions are nonrefundable. customerservice@simbainformation.com
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